
An overview of how first-party opt-in data and third-party opt-in data are collected and collated by our 

organization, specifically through our telemarketing efforts as well as other channels. 

Our telemarketing team collects first-party opt-in data by directly contacting potential customers or users who 

have expressed an interest in our products or services. During these conversations, our team members obtain 

consent from the customers or users to receive marketing communications from us. Examples of first-party 

opt-in data collected through telemarketing include names, phone numbers, email addresses, and other 

relevant contact information. 

In addition, we also use third-party opt-in data to supplement our telemarketing efforts, as well as data 

collected through other channels such as our website, social media channels, and offline events. This data is 

collected from external sources such as data providers or partners who have obtained the data from their own 

opt-in customers or users. The third-party opt-in data is then used to target potential customers or users who 

have expressed an interest in similar products or services as ours. Examples of third-party opt-in data 

collected include demographic data, interests, and preferences. 

Once both types of opt-in data are collected, they are collated and integrated into our data management 

platform. This platform allows us to unify and organize the data to create a comprehensive view of our 

customers or users. We also use various data cleaning and verification processes to ensure the accuracy and 

completeness of the data. 

Finally, we use this collated data to develop targeted marketing campaigns and personalized experiences for 

our customers or users. By leveraging both first-party and third-party opt-in data, we can provide a more 

relevant and engaging experience for our customers, while also ensuring that our marketing efforts are 

compliant with relevant data protection laws and regulations. 

Market Wavegen, we believe in collecting and collating opt-in data in a transparent and ethical manner. Our 

data management platform allows us to effectively leverage this data to develop targeted marketing 

campaigns and personalized experiences for our customers, ultimately driving greater customer engagement 

and satisfaction. 

 

 

 


